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OUTLINE

• ACVB 21/22 Highlights 

• Marketing 

• Programming 

• Membership

• Board Transition

• Year-end Profit & Loss

• Discuss FY 22/23 Programming and Budget



MISSION 
STATEMENT

The Alta Chamber & Visitors Bureau (ACVB) promotes Alta 

and Little Cottonwood Canyon as a world-class, year-

round, mountain resort destination, and seeks to enhance 

the Alta experience for locals and destination visitors. ACVB 

functions as a partnership between the public entity of the 

Town of Alta and the Alta business community.

PROGRAM
AREAS

• Destination Marketing

• Community-Guided Visitor Information

• Member Services

• Public Art and Placemaking

• Relationship with A.C.E. to carry out certain programs



FY22/23 Board Officers

President: Brandon Ott – Marketing Director at Alta Ski 

Area

Vice President: Zack Coleman – General Manager at 

Goldminer’s Daughter

Treasurer: Chris Cawley, Assistant Town Administrator at  

Town of Alta

Secretary: Connie Marshall, representing Our Lady of 

the Snows



Membership Activities

Member Events with a focus on community building 

and networking:

• Early-winter and post-season events hosted at Snowpine

lodge. Both events drew strong attendance.

• Mid-winter pre public ski around followed by coffee at 

Goldminer’s Daughter. 

•21 current ACVB member businesses and local non-profits.

•ACVB remains committed to attracting new members.



21/22 Marketing Initiatives – Time Well Spent 

Campaign Goals
• Help visitors discover and connect with Alta during the quieter, 

non-peak times throughout our four seasons. 

• Time Well Spent welcomed visitors while supporting the local 
economy. 

Dedicated Landing Page
• https://altacommunity.org/time-well-spent

• Curated events calendar 

Advertising
• OpenSnow and Ski Utah media buys: 57k users reached, 220k+ 

impressions, 1,845 direct clicks and 3,400+ pageviews. 

• OpenSnow Custom Content

• E-Newsletter distribution

https://altacommunity.org/time-well-spent


Time Well Spent



21/22 Visitor Info Initiatives – Social Media Campaigns

#DiscoverAlta #HumansofAlta 

• #DiscoverAlta reached 38,836 people, generated 3,687 likes 



21/22 Visitor Info Initiatives – Website

https://altacommunity.

org/about-alta

https://altacommunity.org/about-alta


Sophia Hatzikos: 

2021 Recipient

Ty Nathan Clark: 

2022 Recipient

21/22 Programs – Artist in Residence

https://altacommunity.org/ace-blog/sophia-hatzikos-2021-artist-in-residence
https://www.tynathanclark.com/


21/22 Community Events



21/22 Programs – Creative Placemaking



Looking Forward 22/23 Programs

Time Well Spent Campaign

Alta Resort Shuttle Program

Recreate Responsibly

Member Listings/Visitor Information

• Photo, video, social media and blog post content

• Member page updates, new pages

Public Art and Events

• Murals, bus stop art, planter boxes, possible new locations for the Alta flag

• Arts events partnering with local businesses including drive-in films, artists in 
residence, etc.

Member Services

• Host in-person member events with guest speakers, food and beverage

• Provide educational and economic opportunities for member



FY 21-22 Financials

Revenue: $16,622 Member Dues (7/7/2022: $3340 outstanding)

$3,750 Utah Office of Tourism Grant

$29,000 Town of Alta Contribution

$49,372

Expenses: $6,740 Administration

$13,974 Destination Marketing

$9,295 Member Listings/Visitor Information

$4,375 Member Events

$18,542 Public Art and Events

$52,928 

Checking Account Balance: $112,445.15 (7/7/2022)



FY 22-23 Budget

Revenue: $19,962 Member Dues

$ _______ Utah Office of Tourism Grant

$31,500 Town of Alta Contribution

$51,462 

Expenses: $7,250 Administration

$17,006 Destination Marketing

$ _______ Alta Resort Shuttle

$9,726 Member Listings/Visitor Information

$4,375 Member Services/Events

$12,075 Public Art and Events

$51,462 
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