


MISSION STATEMENT:

The purpose of the ACVB shall be
to promote Alta and Little
Cottonwood Canyon as a world
class, year-round, mountain resort

destination
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DIGITAL CAMPAIGNS
Ski Utah’s Weekly Deals

O Created a lodging collaboratio |

iere each lodge had the spotlight for a week.

©  2019-2020 season will contint ampaign but also feature the condos "neighborhoods

All ACVB Members
Snow Report Email Open Rates - 15.58%
Snow Report Email Total Opens - 66,346
Snow Report Email Total Clicks - 914
Deals Page - Total Pageviews - 9,220
Deals Page - Time on Page — 01:36



DIGITAL CAMPAIGNS
Alta In April

O Successful campaign: Paid

Description Bookings Revenue

ads., video support, paid $0.00
social

$381.50

$15,536.00
A‘&A ;ll:z:eg:amber and Visitors $ 0 0 0

Sponsored - @

The best ski days happen in April. The sun is
shining and there’s a ton of snow. Plan a long $3959200

weekend or midweek getaway.

$19509.50

Paid Ads for Alta in April

BOOK NOW

All Alta Lodges

Description Impressions Clicks
© © Earth Storm Jacobs and 53 others Opens now Ad 9 1 332 5
11 Comments 12 Shares
oY Like () Comment £> Share 51 ll02 1



DIGITAL CAMPAIGNS
BOOKING WIDGET REVENUE COMPARISON

A B C

Property 17-18 Revenue 18-19 Revenue
Alta's Rustler

Lodge $318.00 $1995.00
Hellgate
Condominiums at $600.00 $1500.00
Alta
Village at

o 50% growth in revenue and bookings

$3305.00 $1128.00 C

Sugarplum
Alta Peruvian

Lodge $2445.00 $558.00

Powder Ridge $0.00 $3900.00
GMD $0.00 $925.00

Alta Lodge $351.00 $1665.00
TOTAL $7019.00 $11671.00 _




DIGITAL CAMPAIGNS
WEBSITE TRAFFIC

O Down very slightly from previous season

O  ACVB plans to optimize and re-skin key landing pages this late summer and fall to

increase web traffic this season.

Nov 1,2018 - Apr 28, 2019: @ Pageviews
Nov 1,2017 - Apr 28,2018: @& Pageviews

10,000

December 2018 January 2019

Pageviews Unique Pageviews

-2.16% -1.39%

84,476 vs 86,338 36,150 vs 36,658

Bounce Rate % Exit

48.53% 4.79%

0.99% vs 0.67% 30.21% vs 28.83%

February 2019 March 2019

w

Avg. Time on Page

-4.18%

00:00:31 vs 00:00:33

April 2019

discoveralta:com






KEY INITIATIVES:

- VIDEO (SHOW & TELL) - FOCUS ON DIGITAL ADS
O TELL THE STORY OF THE ALTA COMMUNITY o SKI UTAH DIGITAL BUYS
O INSPIRES VISITORS TO TRAVEL UP LCC o OPENSNOW TARGETED ADS

o GOOGLE ADS

- KEY CAMPAIGNS
EARLY SEASON - ATTRACT MORE GUESTS

° DURING THE SLOW TIME.
o SPRING LODGING - ALTA KEEPS ROLLING

THROUGH APRIL. BUILD OFF THE

MOMENTUM O‘F THIS ’PAST YEAR. OPEN UP . NEW REALTIONSHIP WITH VISIT
LODGING TO ‘LOCALS'WITH UTAH ZIPS SALT LAKE

WHO HAVE AN ALTA PASS, MOUNTAIN

COLLECTIVE PASS OR IKON PASS.

NEW WEBSITE DESIGN

o FIX THE NAVIGATION
o STREAM LINE THE WEBSITE TO

TELL THEALTA STORY




-

jon serving

izati

L
.

ymic development organ

-

s services

ives from VSL 1

in VSU

iSi

""fc‘_i}j

tment

-V

representat
inves

ACVB

NN

M ol
T
N




t Salt L

ISI

V

ic development

and econom

’

Ion

convent

‘esponsive

-

v

-

G

4

to elements of the contract

includ

ICS

L
e
()
=
0O
2 o
[« MRS )
85 o\
R E S
n
o O Q
o U =
ider it
O @



